  







  Institute of Space 

Technology Islamabad

      Procurement Department

RFQ-2425-00027-L
24-11-20244

To:    _____________

__________________

 Subject: Invitation of Tender for Marketing & Publicity Campaign 

Dear Sir,

We invite you to quote for supply of the item as detailed in Annex-A & B enclosed. Offers must be submitted on company’s letterhead with complete specifications of offered equipment/item and undertaking given at the end of Annex-A & B along with format for bid (Annex-C & D) to be duly filled. 

The terms and conditions of this tender are as under:-

The bids comprise  two separate sealed envelopes  required to be delivered at IST-Islamabad latest by 11:30 hours on 
10.12.2024. Tenders will be opened on same date at 12:00 hours in the presence of bidders who desire to attend. Each envelope shall contain separately the financial proposal and the technical proposal. The envelopes shall be marked as “FINANCIAL PROPOSAL” and “TECHNICAL PROPOSAL” in bold and legible letters to avoid confusion. Initially, only the envelope marked “TECHNICAL PROPOSAL” shall be opened. The envelope marked as “FINANCIAL PROPOSAL” shall be retained in the custody of the procuring agency without being opened. The financial proposals of bids shall be opened publicly at a time, date and venue announced and communicated to the bidders in advance. 
Sealed tenders addressed to the Deputy Director (Procurement), Institute of Space Technology, Near Rawat Toll Plaza, Islamabad Highway, Islamabad may be dropped in the tender box or mailed through courier, registered post; but it must be ensured that the same reaches our office well in time as late offers will not be considered. The envelopes should be marked clearly with the following information. 







Tender No 
:     RFQ-2425-00027-L
Due Date
:     10.12.2024





Tender For
:
Marketing & Publicity Campaign
Rates: 
The bidder should quote their rates for:-
Free Delivery at IST inclusive of all Govt. taxes. Details of such taxes to be provided.

The bidder should indicate their NTN NO. & Sales Tax registration number.

Items must be quoted as per user requirements/sample available at IST - Store. Before submitting any offer, bidder must consult the concerned user regarding any query/specifications or checking of sample. No change in the offer will be accepted later on.

Offer shall be made as per our demanded specs or equivalent.

BID SECURITY: Technical offer must be accompanied with Rs.10,000/- for S.No.1,2,3 Rs.40,000/- for S.No.4, Rs.65,000/- for S.No.5 & Rs.40,000/ for S.No.6 as bid security in the form of pay order/ call deposit/ Demand draft in favor of IST-Islamabad. No offer will be entertained without bid security. The 
bid security will finally be adjusted/ refunded on completion of the contract. 
At any stage if the purchaser feels that the bidder has provided wrong 
information or the samples are not provided as per the specifications 
mentioned in their offer, the bid security will be forfeited. 
IST FTN #: 9010613-0.
Delivery: Item may be delivered within 120-days after issuance of Purchase Order. Successful delivery along with offloading of the ordered item at the Purchaser’s premises will be Supplier’s responsibility.
Validity: The offer shall remain valid for our acceptance for 90-Days from the date of opening of tender. Offers with validity less than 90-days will be liable for rejection.
Inspection: The inspection shall be carried out at IST by IST inspection committee and the inspection report (findings) shall be binding on you.
Taxes: 
GST/CED will be paid by the PURCHASER to the SUPPLIER’S on production of a separately numbered “Tax Invoice” showing the amount of sales tax and other details under section 23 of Sales Tax Act-1990.

As per in vogue GST SRO, 20% of the 18% GST amount will be retained by the Purchaser and later on submitted in the FBR/Government Treasury, where as 80% of the 18% GST will be paid to the Supplier for onward deposition in FBR/Government Treasury.  However, GST rate is subject to change as and when notified by Government.

Income tax will be deducted as per rule.

Any change in taxes levied by Govt. after opening of bids will be on account of bidder. No change in offer will be accepted later on.

Payment:  All payments will be made through crossed cheque in favor of the SUPPLIER in Pak Rupees. The payment mode will be “100 % Payment after Delivery” and after satisfactory performance in every aspect and inspection. Advance payment is subject to provision of equal amount of Bank Guarantee valid for 60 days from date of delivery.
Note: Any representation for the delay of payment will not be accepted, until complete required documents have not been received. (Countdown starts when Store receives complete documents).

Late Offers: The quotations received late (after opening the tender) will not be considered. Cutting/ over writing are not allowed, unless/ until authenticated under proper signature of the authorized person.

Performance Bond: 10% of total order value to be provided by firm in shape of unconditional and irrevocable Bank Guarantee/ Demand Draft of Pakistani Scheduled Bank to be valid till the expiry of Guarantee/Warranty period within 10 working days of signing of contract. Else 0.01% of total order value for each day may be charged maximum upto 10% of contract value. Add Dir Admin & Proc decision in this regard shall be fix and final.

 In case of any arithmetic error unit price shall prevail.

Only technically qualified bidders will be informed for financial opening of their bids. Firms after qualifying technical criteria and having lowest quoted value shall be considered successful.

Financial offer of technically disqualified supplier will be returned unopened along with their bid security.

Publication/Literature/Catalogue in Hard Copies/CDs will be provided along with offer. 
IST reserves the right to increase / decrease the quantity as per requirements.

Warranty: Local agent may arrange OEM warranties of offered equipment for at least one year from the date of successful installation, commissioning.
Bids will be evaluated in a manner that the item will bring “value for money” to the organization. Offers with lower specifications than demanded specs will be liable for rejection.

If IST deemed necessary, the lowest bidder may be asked to provide sample before awarding of any contract/ order. In case the sample of lowest bidder is rejected, sample from other bidders will be called and contract will be awarded to technically qualified lowest bidder. 

IST may ask the lowest bidder for any clarification/providing of documents for satisfactory evaluation of offer.

Those firms are not eligible to participate in the tender whose deliveries of stores are pending/ delayed for the five months or more or their previous performance is not satisfactory, against any IST purchase order. If participated in tender their offer may be accepted/ rejected based on previous performance.

Conditional bids may be liable for rejection. Offers with incomplete documentation will be rejected.

A being lowest in financial bid does not mean that the contract/ purchase order will be awarded. Following factors may also be taken into account before award of purchase order.
Previous performance of supplier against any IST order.

Reliability.

Technical/ Financial capabilities.

Acceptance of terms & conditions of tender.

IST may ask the lowest bidder to provide a “Certificate” that firm has never been black listed which will be submitted on stamp paper of valuing Rs. 20/-

Supplier should be OEM authorized reseller and provide an authorization letter from OEM.

Both technical and financial offers must be submitted in two separate sealed envelopes. Each envelope should contain the documents as under:


	Technical offer:

Technical quotation on letter head without prices.

Format of bid as per Annexure-C (attached).

Rs.10,000/- for S.No.1,2,3 Rs.40,000/- for S.No.4, Rs.65,000/- for S.No.5 & Rs.40,000/- for S.No.6 as Bid Security original.
PKR2,000/- Tender Fee
	Financial offer:

Quotation on letter head with prices.

Format of bid as per Annexure-D(attached)




Failure & Termination: Incase the supplier / contractor failed to deliver the stores within specified delivery period, IST shall have the following options:-
To recover liquidated damages @ 2% of total purchase order value per month or part thereof will be imposed. The maximum limit of liquidated damages will not exceed 10% of contract value. Such damages shall be recovered from the bills, bid security and or by withholding any amount due to be paid against this or any other purchase order.
To purchase from elsewhere, without notice to you but at your risk and cost, the stores not delivered within the stipulated period and to recover excess value so paid by us from your bills or from your security and or to cancel the contract at your risk and cost.
Blacklisting: If the supplier failed to execute order as per laid down terms and conditions in the tender/order or the performance is not satisfactory or are found to be indulging in corrupt or fraudulent practices, the action for blacklisting of firm/ supplier/ contractor will be taken as per PPRA rule 19. In case of any dispute, the case will be referred to Vice Chancellor (IST), whose decision will be final.
IST reserves the rights to accept or reject any or all tenders as a whole or in part as per PPRA Rule 33 (1). The decision in this regard will be firm final and binding on all bidders.
Proposals from experienced marketing firms to manage the launch and promotion of a short film on Space Science & Technology with a focus on Climate Change and Disaster Management. The film is part of our public awareness initiative:-
Key Responsibilities (Marketing Firm for Marketing / Short Film)

Task-I
Marketing Strategy Development

A comprehensive marketing plan (20-30 pages) outlining the launch strategy, target audiences, marketing channels, timeline, and key performance indicators (KPIs). A comprehensive plan of 2 months (30 days prior to the launch and 30 days after the launch).

The strategy must cover at least 5 key audience segments (Environmental Enthusiasts, Educators and Students, Policy Makers and NGOs etc.) and propose a minimum of 3 distinct marketing channels (Social, Traditional, Digital media etc.).

Social Media Campaigns

Social media campaign calendar, with daily posts for 30 days leading up to the launch and for 30 days post-launch.

Achieve a minimum of 1 million impressions and 100,000 engagements (likes, shares, comments) across all platforms.

Press & Media Outreach

Secure coverage in at least 10 reputable media outlets (e.g., newspapers, online news platforms, blogs) and arrange 5 interviews with key stakeholders.

A minimum of 3 feature articles in national media and 5 local media mentions.

Digital Advertising

A targeted digital advertising campaign, including Google Ads and social media ads, with a reach of at least 5 million impressions. Campaigns to run 4 weeks before launch and 4 weeks after.

Achieve a click-through rate (CTR) of at least 2% and conversion rate (e.g., trailer views, website visits) of 5%.

Event Management

Organize a launch event (physical) with at least 200 attendees, including key industry figures, influencers, and media. Event to be held on the launch date.

Secure a post-event coverage by at least 5 leading media outlets.

Content Creation

Produce a minimum of 5 promotional materials, including a 2-minute trailer, 3 teaser clips, 2 posters, and social media graphics. All materials to be ready 1 month before the launch.

Ensure that each promotional video garners at least 50,000 views on social platforms within the first week of release.

Influencer Collaboration

Engage with at least 5 influencers in the fields of environmental activism, space science, and showbiz, each having a minimum of 25,000 followers. Collaborations to be confirmed and content posted during the 2 weeks leading up to the launch.

Achieve a combined reach of 0.25 million from influencer posts.

Email Marketing Campaign

A targeted email campaign sent to at least 10,000 subscribers, with content tailored to different audience segments (e.g., educators, environmentalists, space enthusiasts). Emails to be sent in 3 phases: 1 month before, 1 week before, and on the day of the launch.

Achieve an open rate of 20% and a click-through rate of 5%.

Community Engagement

Host at least 5 community outreach events (e.g., screenings at schools / college, universities, or community centers) to engage the public. Events to be held within 1 month after the launch.

Each event should have at least 200 participants, with post-event surveys showing 80% positive feedback.

Monitoring & Reporting

Weekly progress reports leading up to the launch and a final report within 2 weeks post-launch. Final report delivery by 6 weeks post-launch.

Report to include detailed metrics on campaign performance, including reach, engagement, and ROI.

Others

Encourage audiences to create and share their own content (e.g., reviews, reactions) using a branded hashtag.

Collaborate with relevant brands or organizations to co-promote the film.

Any other mutually decided element.

Evaluation Criteria

	Sr. No.
	Title
	Weightage
	Description

	1
	Relevant Experience
	20%
	Evaluation based on past performance in film or media project marketing, with a focus on similar themes or industries.

	2
	Proposed Marketing Strategy
	20%
	The comprehensiveness and innovativeness of the marketing strategy, including audience targeting, channel selection, and promotional tactics.

	3
	Media and Network Reach
	15%
	Capability to leverage extensive media contacts and partnerships to maximize reach and exposure.

	4
	Digital Marketing Expertise
	10%
	Proficiency in digital tools and platforms, including data analytics capabilities to measure and enhance campaign effectiveness.

	5
	Financial Proposal
	10%
	Transparency and value offered within the budget. Cost breakdown for each marketing activity and justification of the expenses.

	6
	Timeline & Campaign Management
	10%
	Detailed and realistic scheduling of all marketing activities, ability to accommodate and adapt to changes based on feedback or market response.

	7
	Content Creation
	5%
	The quality and impact of content ideas for promotional activities, including video content, social media posts, and PR materials.

	8
	Stakeholder Engagement
	5%
	Strategies for engaging various stakeholders, including sponsors, community groups, and potential collaborators, to amplify the campaign’s reach.

	9
	Measurement and Reporting
	5%
	Methods for tracking the performance of marketing activities, including the use of KPIs and ROI analysis. Reporting format and frequency.


Qualified production houses/creative agencies to develop a series of high-quality promotional videos. These videos will highlight the activities, research, and contributions of NCGSA, its labs, and affiliated research projects. The project aims to enhance the visibility of NCGSA’s impact on national development and government initiatives, with a particular focus on space science, technology, and its practical applications.

Task - 2 (Production of 24-Promotional Videos)

Project Overview:

The project consists of producing 24 promotional videos as detailed below:

	Sr. No.
	Title
	Quantity
	Max Time Duration (Seconds) 
	Brief

	1
	NCGSA Promotional Video
	1
	180
	Provide an overview of the National Center, integrating the strengths and contributions of each lab, showcasing the center's impact on national development, and its role in supporting government initiatives.

	2
	NCGSA RF Promotional Video
	1
	180
	Provide a comprehensive overview of the 13 research projects funded by the NCGSA. Emphasize their collective impact on advancing space technology, supporting government initiatives, and contributing to national development.

	3
	IST Promotional Video
	1
	180
	The IST Overview Video will highlight the Institute's role as a leading institution in space science and technology education in Pakistan. It will showcase IST’s academic programs, research initiatives, and contributions to advancing space science, emphasizing key achievements and collaborations.

	4
	NCGSA Labs Promotional Video
	8
	80
	Highlight the unique features, research areas, technological capabilities, key achievements, and contributions to national and international projects of 8x Labs in Islamabad, Peshawar, Upper Dir, Lahore, Faisalabad, Quetta.

	5
	NCGSA RF Promotional Video
	13
	80
	Highlight the unique features, research areas, technological capabilities, key achievements, and contributions of 13x Projects in Islamabad, Muzaffarabad, Lahore, Karachi.


Scope of Work

The selected firm will be responsible for the following tasks:

Scriptwriting: Developing compelling scripts for each video in consultation with the NCGSA team.

Storyboarding: Creating detailed storyboards for approval prior to filming.

Video Production: Professional video recording (including drone shots where necessary) for all videos, in 4K Ultra HD resolution.

Animations & Graphics: High-quality 2D & 3D animations, infographics, and title cards to explain complex concepts and data.

Audio: Professional voiceover in English (option for Urdu voiceover if required), royalty-free background music, and sound effects to enhance viewer engagement.

Editing: Incorporation of NCGSA branding elements, logos, color schemes, smooth transitions, and pacing to keep viewers engaged.

Subtitling: English subtitles are required for accessibility, with an option for Urdu subtitles if needed.

Delivery: Submission of all videos in raw and final edited formats (MP4 optimized for web and social media distribution), including any project files.

Technical Specifications

Video Quality: 4K Ultra HD Resolution, 16:9 Aspect Ratio, 24 or 30 fps Frame Rate.

Audio: Clear narration, professional voiceover, royalty-free background music, and appropriate sound effects.

Visuals: Professional-grade camera work, use of drones where applicable, animations, infographics, and title cards.

Editing: Consistent and professional color grading, smooth transitions, incorporation of branding elements.

Project Timeline

The expected duration of the entire project is 90 days, starting from the award of the contract to the final delivery of all videos.

Submission Requirements

Interested firms should provide:

A detailed proposal, including methodology, approach, and understanding of the project.

Samples of previous work (portfolio).

Proposed project timeline.

Detailed cost breakdown for each video and overall budget.

A list of key personnel who will be working on the project, including their roles and experience.

Evidence of registration with the Income Tax and Sales Tax Departments.

General Terms & Conditions

NCGSA reserves the right to reject any or all proposals without assigning any reason.

All deliverables are subject to approval by the NCGSA team.

The firm must adhere to the timeline provided and any delays may result in penalties.

Evaluation Criteria

	Sr. No.
	Title
	Weightage
	Description

	1
	Quality of Previous Work
	20%
	Assessment of the creativity, technical expertise, and production quality in the bidder’s portfolio. Focus on their experience with similar projects.

	2
	Methodology & Approach
	20%
	Evaluation of the proposed creative and production processes. This includes pre-production planning, scriptwriting, and storyboard approval processes tailored to the project’s requirements.

	3
	Experience of Key Personnel
	15%
	Review of the qualifications, industry experience, and specific role-related expertise of the project manager, director, cameramen, and editors involved.

	4
	Technical Capability
	10%
	Capability to utilize high-end technology, including 4K cameras, drones, and advanced editing software. Details about the equipment and software to be used.

	5
	Financial Proposal
	15%
	Comprehensive analysis of the budget detailing all production costs. Transparency and competitiveness of pricing will be evaluated.

	6
	Delivery Timeline
	10%
	Feasibility and clarity of the proposed timeline. How well the schedule aligns with project deliverables and deadlines.

	7
	Sustainability Practices
	5%
	Evaluation of the production's environmental impact, including energy-efficient practices and waste management during shoots.

	8
	Innovation and Creativity
	5%
	Originality of the proposed creative solutions and use of innovative approaches to deliver a compelling message.


(Raees Ahmad)

 Additional Director (Procurement)

Institute of Space Technology, Islamabad
Annexure – A

Technical Offer

RFQ-2425-00027-L

                        

                                                     Date :24.11.2024  

                                                                                                    Due On:10.12.2024024

         



                                                         Due On: 30.01.2024

	S/No
	Description
	Qty

NO
	Yes
	No
	Alternative Offer

	1.
	180-Seconds NCGSA Promotional Video Creation
180-seconds NCGSA promotional video creation provide an overview of the National Centre integrating the strengths and contributions of   each lab, showcasing the center's impact on national development and its role in supporting government initiatives Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required Royalty-free background music that complements the video content, appropriator use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading the aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.           

6004-0019  
	1.0
	
	
	

	2.
	180-Seconds NCGSA RF Promotional Video Creation
180-seconds NCGSA RF promotional video creation: provide a comprehensive overview of the 13-research projects funded by NCGSA. Emphasize their collective impact on advancing space technology, supporting government initiatives and contributing to national development. Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required Royalty-free background music that complements the video content, appropriator use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading the aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.           

6004-0019  
	1.0
	
	
	

	3.
	180-Seconds IST Promotional Video Creation
180-seconds IST promotional video creation: The IST overview video will highlight the institute’s role as a leading  institution in space science and technology education in Pakistan. It will show case IST’s academic programs, research initiatives and contributions to advancing space science, emphasizing key achievements and collaborations.  Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required), Royalty-free background music that complements the video content, appropriate use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading that aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.

6004-0019
	1.0
	
	
	

	4.
	80-Seconds NCGSA Labs Promotional Video Creation
80-seconds NCGSA Labs promotional video creation: Highlight the unique features, research areas, technological capabilites, key achievements, and contributions to national and international projects of 8 x Labs in Islamabad, Peshawar, Upper Dir, Lahore, Faisalabad, Quetta.  Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required), Royalty-free background music that complements the video content, appropriate use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading that aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.

6004-0019
	8.0
	
	
	

	5.
	80-Seconds NCGSA RF Projects Promotional Video Creation
80-seconds NCGSA RF projects promotional video creation: Highlight the unique features, research areas, technological capabilities, key achievements and contributions of 13 x projects in Islamabad, Muzaffarabad, Lahore, Karachi. Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required), Royalty-free background music that complements the video content, appropriate use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading that aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other techical details on mutual agreement.6004-0019
	13.0
	
	
	

	6.
	Marketing Services

Marketing services to manage the promotion and publicity of the Research Fund Project (Space Technology Outreach Short Film) in specific and NCGSA in general with following top level responsibilities: Marketing Strategy: Develop a 2-month marketing plan covering strategy, target strategy, target audiences and KPI’s. Social Media Campaigns: Execute a social media campaign with daily posts for 30 days pre and post launch aiming 1 million impressions. Press & Media Outreach: Secure coverage in 10 media outlets and arrange 5 interviews. Target 3 national and 5 local media mentions. Digital Advertising: Implement a digital as campaign with a 1 million reach. Event Management: Organize a launch event with 200 attendees and post-event coverage by 5 media outlets. Content Creation: Produce promotional materials, including a trailer, teaser and posters and social media posts. Influencer collaboration: Engage with 5 influencers to achieve a combined reach of 0.5 million. Email Marketing: Conduct a targeted email campaign to 10,000 subscribers. Community Engagement: Host 5 outreach events post launch, each with 200 participants. Monitoring and Reporting: Provide weekly updates and a final performance report post launch. Additional Elements: Encourage user generated content, co-promote with relevant brands, and include any other mutually agreed tasks.      
6004-0019
	1.0
	
	
	


Undertaking:

I/We, agree with the terms/conditions of tender inquiry. We have carefully read the terms and conditions mentioned in tender documents. We accept all these conditions.
Signature: _________________

Name: ____________________

Designation: _______________

Stamp: ___________________

(To be Printed On Company’s Letterhead)                                                                                                                                                       

Annexure – B

Financial Offer

RFQ-2425-00027-L

                        

                                                     Date :24.11.2024                                                                                           

                                                                                                         Due On: 10.12.2024
         



                                                     Due On:30.01.2024

	S/No
	Description
	Qty No
	Unit Price

(to be quoted

excluding GST)
	Total Value

	1
	180-Seconds NCGSA Promotional Video Creation
180-seconds NCGSA promotional video creation provide an overview of the National Centre integrating the strengths and contributions of   each lab, showcasing the center's impact on national development and its role in supporting government initiatives Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required Royalty-free background music that complements the video content, appropriator use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading the aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.
6004-0019
	1.0
	
	

	2.
	180-Seconds NCGSA RF Promotional Video Creation
180-seconds NCGSA RF promotional video creation: provide a comprehensive overview of the 13-research projects funded by NCGSA. Emphasize their collective impact on advancing space technology, supporting government initiatives and contributing to national development. Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required Royalty-free background music that complements the video content, appropriator use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading the aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement. 
6004-0019
	1.0
	
	

	3.
	180-seconds IST promotional video creation: The IST overview video will highlight the institute’s role as a leading  institution in space science and technology education in Pakistan. It will show case IST’s academic programs, research initiatives and contributions to advancing space science, emphasizing key achievements and collaborations.  Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required), Royalty-free background music that complements the video content, appropriate use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading that aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.6004-0019
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	4.
	80-Seconds NCGSA Labs Promotional Video Creation
80-seconds NCGSA Labs promotional video creation: Highlight the unique features, research areas, technological capabilites, key achievements, and contributions to national and international projects of 8 x Labs in Islamabad, Peshawar, Upper Dir, Lahore, Faisalabad, Quetta.  Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required), Royalty-free background music that complements the video content, appropriate use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading that aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other technical details on mutual agreement.
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	5.
	80-Seconds NCGSA RF Projects Promotional Video Creation
80-seconds NCGSA RF projects promotional video creation: Highlight the unique features, research areas, technological capabilities, key achievements and contributions of 13 x projects in Islamabad, Muzaffarabad, Lahore, Karachi. Video Quality: 4K ultra HD resolution 16:9 Aspect Ration, 24 or 30 fps Frame rate MP4 format with versions optimized for web and social media distribution. Audio: Clear Narration, professional voice over in English (with options for urdu if required), Royalty-free background music that complements the video content, appropriate use of sound effects to enhance the viewing experience. Voice-over artist selection should be approved by the NCGSA team. Visuals: Professional grade camera work including the use of drones for aerial shots where applicable High-Quality 2D/3D animations, info-graphics, and title cards to explain complex concepts and data, consistent and professional color grading that aligns with the branding of NCGSA, English subtitles for accessibility with the option to add urdu subtitles if needed. Editing: A coherent narrative that aligns with NCGSA’s mission and vision, smooth transactions and pacing to keep viewers engaged, Incorporation of NCGSA branding elements, logos and color schemes throughout the video. Script-writing: Development of compelling script, in consultation with NCGSA’s team. Story-boarding: Detailed storyboards for each video, to be approved by NCGSA before filming. Delivery: All videos should be delivered in both raw and final edited formats, including any project files. Others: Any other techical details on mutual agreement.
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	6.
	Marketing Services

Marketing services to manage the promotion and publicity of the Research Fund Project (Space Technology Outreach Short Film) in specific and NCGSA in general with following top level responsibilities: Marketing Strategy: Develop a 2-month marketing plan covering strategy, target strategy, target audiences and KPI’s. Social Media Campaigns: Execute a social media campaign with daily posts for 30 days pre and post launch aiming 1 million impressions. Press & Media Outreach: Secure coverage in 10 media outlets and arrange 5 interviews. Target 3 national and 5 local media mentions. Digital Advertising: Implement a digital as campaign with a 1 million reach. Event Management: Organize a launch event with 200 attendees and post-event coverage by 5 media outlets. Content Creation: Produce promotional materials, including a trailer, teaser and posters and social media posts. Influencer collaboration: Engage with 5 influencers to achieve a combined reach of 0.5 million. Email Marketing: Conduct a targeted email campaign to 10,000 subscribers. Community Engagement: Host 5 outreach events post launch, each with 200 participants. Monitoring and Reporting: Provide weekly updates and a final performance report post launch. Additional Elements: Encourage user generated content, co-promote with relevant brands, and include any other mutually agreed tasks.
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	Total Value:
	

	GST Amount: 
	

	Net Total Value:
	


Undertaking:

I/We, agree with the terms/conditions of tender inquiry. Item is quoted as per IST required specifications and rates are quoted accordingly. We have carefully read the terms and conditions mentioned in tender documents. We accept all these conditions.

Signature: _________________

Name: ____________________

Designation: _______________

Stamp: ___________________

(To be Printed On Company’s Letterhead)

 (To be Printed and typed On Company’s Letterhead)

(Annex-C)

RFQ-2425-00027-L

                        

                                                     Date :24.11.2024  

                                                                                                      Due On:10.12.202420   



                                               Due On:30.01.2024

Format for Bid

1.
Tender Fee PO/DD No.






:

_______________________________
2. 
Tender Fee PO/DD dated






:

_______________________________
3.
Tender Fee PO/DD issued by





:

_______________________________

       (Bank Name)
4.
Bid Bond PO/DD No.







:

_______________________________
5. 
Bid Bond PO/DD dated






:

_______________________________
6.
Bid Bond PO/DD issued by





:

_______________________________

(Bank Name)
7. 
Complete Technical specifications 



:

_________________________YES/NO

& catalog attached
8.
Delivery Schedule








:

_______________________________
9. 
Validity of Acceptance






:

_______________________________
10.
Country of Origin.








:

_______________________________
11. Profile of firm for performing such 



:

_________________________YES/NO

Project. (Attached)
12.
Free of cost onsite installation/ 




:

_________________________YES/NO

Commissioning & Training
13.
Performance Bond to be provided.



:

_____________________MANDATORY
14.
Guarantee/Warranty.







:

_________________________YES/NO
15.
Warranty response time and replacement time.
:

_________________________YES/NO
16.
Owner name









:

________________________________

E-mail











:

________________________________

Contact Number








:

________________________________
17.
Company full address







:

________________________________

Contact Person








:

________________________________

Cell #











:

________________________________

E-mail











:

________________________________
15.
Acceptance of terms & conditions of tender 

:

_________________________YES/NO

                       ____________

             Sign & Seal
(To be Printed and typed On Company’s Letterhead)

(Annexure-D)

RFQ-2425-00027-L

                        

                                                     Date :24.11.2024  

                                                                                                    Due On:10.12.2024024 


     



                                                       Due On: 30.01.2024

Format for Bid

Tender Fee PO/DD No.




:    ______________________________
Tender Fee PO/DD dated




:    ______________________________
Tender Fee PO/DD issued by



:
______________________________

   (Bank Name)
Total Quoted Price(Inclusive of GST)
:
__




GST Amount (If applicable)

:





Bid Bond PO/DD No.


:





Bid Bond PO/DD dated


:





Bid Bond PO/DD issued by

(Bank Name)



:






 Complete Technical specifications 
:


        YES  NO
& catalog attached. 

Delivery Schedule



:





Validity of Acceptance


:





Country of Origin



:





Onsite installation



:


         YES  NO
& Training

Performance Bond to be provided
:


         YES  

Guarantee/ Warranty


:
     

         YES  NO
Warranty response time and 

replacement time



:


         YES  NO

Company full address


:





Owner contact details


:





Contact Person



:





Cell #




:






E-mail




:






Acceptance of terms & conditions
:


         YES  NO
 of tender without any condition.


____________

 Sign & Seal
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